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Dayna Stock, PhD Elizabeth Pickard, MA Monique Levy Ellen Howe, CFRE

CEO Consultant Consultant Senior Consultant

Expertise: Planning, Fundraising, Expertise: Planning, Program Expertise: Operations, Organizational Expertise: Fundraising, Team Building,
Organizational Effectiveness Development and Effectiveness Performance, Employee Coaching

Development/Retention

Rachel Broom, MPA LeeAnn Harris Mary Pat O’Gorman, MS Michelle Fiedler. MA
Consultant Consultant CUnsulItant N N Consultant
Expertise: Fundraising, Major Gifts Expertise: Major Gift & Capital Expertise: Grant writing, fundraising Expertise: Grant writing

Fundraising and Fundraising Strategy
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Alice Squires

Sarah Plumb : .
Lo N Client Services Manager
Grant Writing, Communications, - .
i Expertise: Everything
Fundraising

*-—--Ir

Jeannette Huey

Consultant Amy Rome
Expertise: Fundraising, Coaching Founder

Expertise: Retirement
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\What was your favorite item on the
breakfast bar?

22

18

15
6

Breakfast Danish Chocolate Bagels Vegan Yogurt & Fresh Fruit
Bread & Mini Muffins Granola
Croissants



National and Local Philanthropic Trends
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Giving USA

2023

The Annual Report on Philanthropy for the Year 2022

Comprehensive
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Contributions by Source

9% Elrinsttone In 2022, Americans gave
$499.33 billion to
charity.

(figures shown are in current dollars)

9% Bequests
$45.60 Billion

21% Foundations
$105.21 Billion

64% Individuals

$319.04 Billion

Source: Giving USA 2023: The Annual Report on
Philanthropy for the Year 2022
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What’s the headline?

* Corporate giving saved the day in 2022.

* MacKenzie Scott’s generosity boosted charitable giving to new
levels.

* Giving to charity declined in 2022.
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Contributions by Source

4% Corporations In 2021, Americans Eotionats wine
9% Bequests ML IOl
; (figures shown are in current
- F nurrcl'at —— dollars)

67% Individuals
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Total GIVITIg 2013-2022 (shown in current dollars)
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Things to consider

2021 = Strong year
“Missing” from the Data:

* Gifts totaling less than $25 by households in the Philanthropy Panel Study (“Did you
make gifts of S25 or more to charity?”)

* Grants made from DAFs
* Qualified Charitable Distributions (QCDs)
Giving to Other than 501(c)(3) organizations is not tracked systematically
® Mutual Aid

O Peer-to-Peer
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TOTAL GIVING ‘ -3.4%
Changes in
GIVING BY R
INDIVIDUALS ‘ -6.4% giving by
source 2021-
GIVING BY
FOUNDATIONS f 2.5% 2022
(in current dollars)
GIVING BY
BEQUESTS f 2.3%
CORPORATIONS f 3.4%
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Changes in recipient type

(% change reflects current dollar totals)

Sub Sector Dollars in % share of total % change from

billions 2021
Religion S143.57 27 14
Human Services $71.98 14 -0.6
Education S70.07 13 -3.6
Foundations S56.84 11 10.1
Health $51.08 10 5.1
Public-society benefit S46.86 9 -8.4
International Affairs 53371 6 10.9
Arts, culture & humanities S24.67 5 2.9
Environment/animals S16.10 3 -1.6

Source: Giving USA 2023: The Annual Report on Philanthropy for the Year 2022
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Things to consider

* Giving from individuals decreased; giving by foundations and bequests both increased.
Largest source of giving still individuals.

 Shift from income-based giving to wealth-based giving.

* Focus on individuals, including major and planned gifts, is appropriate.
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Local Philanthropy

The Rome Group 2023 Philanthropic Landscape Nonprofit Survey
June 26 — July 28, 2023

121 responses
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Did your organization reach its fundraising goal?

'—‘ 72 |
59 63 59.5
38
25

2018 2019 2020 2021 2022

B Yes B No

Source: The Rome Group 2023 Philanthropic Landscape Survey, June 26 — July 28, 2023. n=121 rr: THE ROME GROUP



Nonprofits reporting increases, by source

49%
41%
32.5%
I ' :
Individual Foundation Gov’t Grants Corpc_nrate
Gifts Giving Giving

L_#
Source: The Rome Group 2023 Philanthropic Landscape Survey, June 26 — July 28, 2023. n=121 G THE ROME GROUP



Strategies Used in Fundraising Efforts

Grant Writing 89%

Special Events

Direct Mail

Online Appeals

Major gift solicitations

Technology platforms

Planned Gift Solicitations

Source: The Rome Group 2023 Philanthropic Landscape Survey, June 26 — July 28, 2023. n=121 --r: THE ROME GROUP



Most Effective Fundraising Strategies

Grantwriting [
Major gift solicitations |, 21
Special Events [ 13
Direct Mail [ 10
Other [N S
Online Appeals [ 4

Technology platforms - 3

Planned Gift Solicitations 0

g
Source: The Rome Group 2023 Philanthropic Landscape Survey, June 26 — July 28, 2023. n=121 G THE ROME GROUP



The Rome Group Nonprofit Career Board

Almost 700 jobs posted this year (through mid-July)

» 28% Development Currently:

. 0
16% Program Management 18 Director level or above

* 10% Executive Management fundraising roles
* 10% Admin Support

. 13 jobs posted for
* 6% Data Management Executive Director/Most
* 5% Communications and Marketing Senior Leadership

e 25% Other
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The Rome Group
Job Seeker Survey

92 responses
June 20 — July 20, 2023
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What characteristics are you looking for in job postings?

(Click all that apply)

Salary

Option for remote/hybrid work
Job Title

Opportunity for growth

Explicit commitment to DEIB
Familiarity with the organization

4-day work week

Source: The Rome Group Job Seeker Survey, June 20 — July 20, 2023. n=92

96%
73%
67%
50%
37%
30%
27%
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Which is most important to you?

Salary 62%
Option for remote/hybrid work 14%
Job Title 10%
Opportunity for growth 9%
Familiarity with the organization 3%
Explicit commitment to DEIB 1%
4-day work week 1%

Source: The Rome Group Job Seeker Survey, June 20 — July 20, 2023. n=92
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Are you considering positions that do not offer a remote/hybrid work

environment?

Yes 53%
No 42%
Prefer not to say 4%

Source: The Rome Group Job Seeker Survey, June 20 — July 20, 2023. n=92
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What is your biggest pet peeve with job postings?

“When the qualifications for the role and core responsibilities are misaligned.”
“Salaries that don't match the workload of the position.”

“Previously, the lack of salary! Now | think it's the "fluff" - paragraphs about the
organization that sound straight out of a marketing brochure. Tell me simply what
the organization does, what the job entails, who the job reports to, and the salary.”

"Salary commensurate with experience" means absolutely nothing.

Source: The Rome Group Job Seeker Survey, June 20 — July 20, 2023. n=92
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What about a job posting gets you excited and makes you eager to
apply?

“Job postings that include not only details of the position, but also describe the

culture.”

“When the organization states they are looking for qualities in a person, rather than
specific experience.”

“When the job is described in a positive way that shows that the leadership cares
about the population they are serving and their employees.”

“Language around LGBTQIA that lets me know those folks are fully supported.”

Source: The Rome Group Job Seeker Survey, June 20 — July 20, 2023. n=92 ..
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Monique Levy Amy Shaw Muriel Smith
Consultant President & CEO Executive Director

NinePBS St. Lous Area Diaper Bank
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Does your organization offer the opportunity for
remote or hybrid work?

187

Yes No
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What is one word you would use to describe your organization's current work culture?
200 Responses
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\What retention strategy do you value the most
as an employee? Rank in order of importance to
\JOU.

Remote/hybrid work
options

More PTO/paid
holidays

Better benefits

Summer Fridays off



Any questions from the audience?

50 questions
244 upvotes
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Thank you to our
partners and panelists
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Amy Shaw, NinePBS

Muriel Smith, St. Louis Area Diaper Bank
Butler’s Pantry

Girl Louie
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Post-Event Survey



