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Welcome

Dayna M. Stock, CEO
The Rome Group

Wifl Network:
COCA-GUEST
Wifl Password;:
Arts2020!
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A
G THE ROME GROUP ABOUT US CONSULTING SERVICES v OUR IMPACT RESOURCES v CAREER BOARD o o '

insights, strategies, solutions

WELCOME TO THE the Iatest job apenitgs in the &t Louis philanthropic. il
NONPROFIT CAREER community. Please visit often!
BOAR D! While we are not a search firm, we do post open positions on

our website to connect organizations with potential candidates
If you would like more information regarding this service or if =
you have other news you would like us to share, please contact'
us or email us.

CREATE & MANAGE YOUR JOB ALERTS POST A JOB

The Rome Group Career Board enables you to create To post a position announcement on The Rome Group’s Web

custom job alerts. If you would like to be notified when new site, the process is very simple. First, create an “Employer”

job that meets your criteria is posted, create a custom job account (or simply register if you have previously created an

alert. To learn more about how to sign-up or manager your “Employer” account) and choose “Post A Job” from your v
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Our Mission:
Strengthening the nonprofits that strengthen
our communities.

Our Services:

.

Fundraising Organizational Strategy and
Alignment
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Roadmap for Today

Overview of National & Local Philanthropic Trends
Keynote:

WITH KEYNOTE SPEAKER:
MALLORY ERICKSON

Author and Host,

What the Fundraising |

Founder/CEQ,
Practivated
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$617.20 billion to charity in 2025

64% ($394.20 billion)
Giving by individuals

7% ($43.67 billion)
Giving by Corporations

19% ($117.15 billion)

Giving by Foundations

10% ($62.19 billion)
Giving by Bequest

Giving USA: The Annual Report on Philanthropy for the Year 2025 (2026). Chicago: Giving USA Foundation. (5 THE ROME GROUP



Changes by Source of Giving (in current dollars)

Tota! [ 7

5.7%

Individuals

Bequests

Foundations

Corporations &
Corporate
Foundations

3.1%

Giving USA: The Annual Report on Philanthropy for the Year 2025 (2026). Chicago: Giving USA Foundation. 5 THE ROME GROUP



Contributions by Destination

Percentage of total contributions

$151.58 billion to - $61.43 billion to
3% Religion (+2.4%) 9 /O Health (+6.1%)

$99.50 billion to
Human Services (+5.3%)

° $92.01 billion to o i27lt31 bl||IOI;tIE|) Arts, N
14% Education (+11.7%) 4% ulture, and Humanities
(+7.5%)
o $79.05 billion to o $25.77 billion to
12% Foundations (-16.2%) 4% Individuals (+0.7%)
$72.06 billion to $24.57 billion to
11% Public-Society 4%
Benefit (+11.6%)

Environment/Animals
Giving USA: The Annual Report on Philanthropy for the Year 2025 (2026). Chicago: Giving USA Foundation.

$33.02 billion to
International Affairs (+4.1%)

(+11%)

(5 THE ROME GROUP



Biggest changes by Destination

Percentage of total contributions

o $92.01 billion to
14 /0 Education (+11.7%)

o $79.05 billion to
12 /O Foundations (-16.2%)

$72.06 billion to
11% Public-Society
Benefit (+11.6%)

Giving USA: The Annual Report on Philanthropy for the Year 2025 (2026). Chicago: Giving USA Foundation.

$24.57 billion to
Environment/Animals
(+11%)
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Individuals: More dollars from fewer donors

Major ($5,001 - $50,000) +1 %
Supersize ($50,001+) +2.4%

Micro ($1- $100) =7.9 %
Small ($101 - $500) -2.8%
Midlevel ($501 - $5,000) -1.5%

2025 Q4 FEP Report, Fundraising Effectiveness Project -
Includes $13.2 billion given by 7.8 million donors to 15,102 organizations. r: THE ROME GROUP



“Are we measuring vinyl in a
Spotify world?”

Chronicle of Philanthropy, June 24, 2026

Mutual Aid = Not includead
Peer-to-Peer = Not included
Insurance Payouts = Not included

Qualified Charitable Distributions = Not included

(5 THE ROME GROUP



Donor Advised Funds

A National DAF Sponsors (Fidelity Charitable, NPT,
“¥\  Vanguard Charitable): Public Society Benefit

é Single Issue Sponsors: Relevant sub-category
\ (education, health, etc...)

Community Foundations: Foundations

In Giving USA, DAF dollars are counted when the gift is made to the DAF, not when the dollars are paid out.

(5 THE ROME GROUP



Grant distributions from DAFs by subsector

2022 2023 2024 % change ‘22-'24
Arts and Culture 7% 5% 6% -]
Education 25% 27% 25% 0
Environment/Animals 5% 5% 6% ]
Health 9% 8% 8% ]
Human Services 17% 14% 16% -]
International 7% 6% 6% T
Public-Society Benefit 13% 16% 15% 2
Religion 13% 13% 14% 1
Unclassified 4% 6% 3% ]

Giving USA: The Annual Report on Philanthropy for the Year 2025 (2026). Chicago: Giving USA Foundation.



DAF Facts

* Revenue growth from DAF donations outpaces other
forms of giving.

* DAFs tend to increase individual giving, not replace it.
* DAFs are used at every donor level.

 DAF donors are |loyal.

(5 THE ROME GROUP



Local Philanthropy

The Rome Group 2026 Philanthropic Landscape Nonprofit Survey
June 15 -July 10, 2026
175 responses

(5 THE ROME GROUP



' 59% of local non profits ‘5
“::." reached their 2025 §
. fundraising goal

I3 THE ROME GROUP
Source: The Rome Group 2026 Philanthropic Landscape Survey, June 15 - July 10, 2026, n=175



Local nonprofits reporting changes, by source

Decreased Increased

Individual 63% 19% stayed the
Gifts 17% same
Foundation 39% 30% stayed the
Giving 4% same
Govt 12% 18% stayed the
Grants 319 same
Corporate
Giving 53%

Source: The Rome Group 2026 Philanthropic Landscape Survey, June 15 - July 10, 2026, n=175

24% 37% stayed the
same

(5 THE ROME GROUP



Strategies Used in
Fundraising Efforts

Grant Writing 88

Special Events

73

Online Appeals 67

Direct Mail 65

Major gift solicitations 58

Source: The Rome Group
2026 Philanthropic
Landscape Survey, June 15
— July 10, 2026, n=175

Technology platforms 45

W
—d

Small Group Gatherings

(5 THE ROME GROUP




Most Effective Fundraising Strategies

@®
ﬁ Grant Writing
Major Gift Solicitations

@ Direct Mall

o="1¢ Special Events

(5 THE ROME GROUP
Source: The Rome Group 2026 Philanthropic Landscape Survey, June 15 - July 10, 2026, n=175



Common Themes

* Increased competition
* Shifting funder priorities

- Staff turnover/difficulty finding
experienced development staff

* Al: Challenges and opportunities

» Capacity

(5 THE ROME GROUP



“The fundraising environment continues to be
challenging, particularly as donors are asked to
support more organizations amid economic
uncertainty and increased competition for
philanthropic dollars.

At the same time, | am seeing donors respond
positively to our organization because we are
clearly articulating impact, demonstrating
stewardship, and building relationships.”

(5 THE ROME GROUP



Fundraising Focus

* _Love on your mid-level donors!
» Develop specific DAF strategies.

e Target generational wealth transfer
gifts by promoting bequests and
other planned giving vehicles,
Including QCDs.

e Educate donors about tax law
changes.

(5 THE ROME GROUP
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Upcoming Events

Monthly Meet-Ups

Executive Directors

Second Tuesday of the Month @ 10 & 2
Development Directors

$2M+: Third Tuesday of the Month @ 2
Less than $2M: Quarterly

Email Alice@theromegroup.com
for details

Nonprofit Industry Night

Watch for an invite this fall!

(5 THE ROME GROUP


mailto:Alice@theromegroup.com

Thank you to our
(5 THE ROME GROUP partners:

Insights, strategies, solutions

COCA

Hollyberry Catering
SpeakUp Studios
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